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 EDUCATION

Ph.D.

1984-1988


Texas Tech University








Major field:   Marketing








Minor fields:  Statistics, Research Methods


M.B.A.
1980-1984


Texas Tech University








Major Emphasis:  Marketing


B.A.

1970-1974


Texas Tech University








Major field:  History








Minor field:  Political Science

ACADEMIC EXPERIENCE

Director of Graduate Programs

2010 to Present 


College of Business


Loyola University New Orleans


Coordinator, Marketing Area


2007 to 2010


Hilton/Baldrige Eminent Scholar in

2001 to Present 


Music Industry Studies and 


Professor of Marketing


Associate Professor of Marketing

1995 to 2001


University of South Florida


Assistant Professor of Marketing

Fall 1990 to 1995


University of South Florida


Assistant Professor of Marketing 

Fall 1987 to Summer 1990


Oklahoma State University                  

PUBLISHED RESEARCH






Ashlye M. Keaton and Jerry R. Goolsby,  (2010), “The Role and Responsibilities of Law Schools in the Deconstruction and Resurrection of the Music Industry” Tulane Journal of Technology and Intellectual Property, 13 (Fall).
Fisher, Caroline, Michael M. Pearson, Jerry Goolsby and Marina Onken (2010), “Developing Measurements for Success for Performing Musical Groups,” Journal of Services Marketing, Vol. 24 (4), 325 – 334.
Ashlye M. Keaton and Jerry R. Goolsby, (2009) “In the Trenches of Copyright Law:  Challenges, Inadequacies and Remedies,” Tulane Journal of Technology and Intellectual Property, 12 (Fall). 

Pearson, Michael M., Caroline M. Fisher, Jerry R. Goolsby and Marina H. Onken (2005),  “Using the Malcolm Baldrige national Quality Awards Program Criteria to Determine Business Practices that Differentiate Successful and Unsuccessful Bands.”   Journal of the Music and Entertainment Industry Educators Association, 5 (1), 103-117.

Jesse Barfield, Caroline Fisher, and Jerry R. Goolsby (2004), “Improving Competitiveness Through Non-Value-Added Activity Analysis,” Cost Management, 18 (4), 22-32.  

Felicia N. Lassk, Karen Kennedy, and Jerry R. Goolsby (2004), “Exploring the Internal Customer Mindset of Marketing Personnel,” Journal of Relationship Marketing. 

Karen Kennedy, Jerry R. Goolsby, and Eric Arnould (2003), “Implementing a Customer Orientation: Extension of Theory and Application,” Journal of Marketing, 67 (October), 67-81. 
Karen Kennedy, Felicia Lassk and Jerry R. Goolsby (2002), “Customer Mindset of Employees Throughout the Organization.”  Journal of the Academy of Marketing Science, 30, (2), 159-171.  

Boorom, Michael, Jerry R. Goolsby and Rosemary Ramsey (1998), “Relational Communication Traits and Their Effect on Adaptiveness and Sales Performance,” Journal of the Academy of Marketing Science, 26 (1), 16-30.

Marshall, Greg, Felecia G. Lassk, Karen Norman Kennedy, and Jerry R. Goolsby (1996), “Integrating Quality Improvement Techniques into the Marketing Curriculum,” Journal of Marketing Education, 18 (2), 28-38.

Singh, Jagdip, Jerry R. Goolsby, and Gary K. Rhoads (1994), "Behavioral and Psychological Consequences of Boundary Spanning Burnout for Customer Service Representatives," Journal of Marketing Research, 558-569.

Rosemary Lagace, Jerry Goolsby, and Jule Gassenheimer (1993), "A Quasi-Replicative Assessment of a Reduced Version of INDSALES."  Journal of Personal Selling and Sales Management, 13 (1), 65-72.

Jerry R. Goolsby, Rosemary Lagace, and Michael Boorom (1992), "Psychological Adaptiveness and Sales Performance," Journal of Personal Selling and Sales Management, 12 (2), 51-66.

Jerry R. Goolsby and Shelby D. Hunt (1992), "Cognitive Moral Development and Marketing," Journal of Marketing, 56 (January), 55-68.

Jerry R. Goolsby, (1992) "A Theory of Role Stress in Boundary Spanning Positions of Marketing Organizations," Journal of the Academy of Marketing Science, 20 (2), 155-164.

Singh, Jagdip, Van R. Wood, and Jerry R. Goolsby (1990), "Consumer Satisfaction with Health Care Delivery:  Issues of Measurement and Research Design," Journal of Ambulatory Care Marketing, 4 (1), 105-115.  Also published in Advances in Health Care Research, 1989.

Joshua L. Wiener, Raymond W. LaForge, and Jerry R. Goolsby (1990), "Personal Communication in Marketing:  An Examination of Self Interest Contingency Relationships," Journal of Marketing Research, May, 227-231.

Jerry R. Goolsby, Gary K. Rhoads, Jagdip Singh, and Phillips Goodell Jr. (1990), "Boundary Spanning and Burnout:  Toward an Understanding of Burnout in Marketing Organizations," Proceeding of the American Marketing Association's Winter Educator's Conference, Abstract.

ACADEMIC COURSES TAUGHT

Ph.D. Level: 
Marketing Theory, Marketing Research Methods, Factor Analysis, Readings in Marketing


Master's Level:
Marketing Management, Marketing Research, Sales Management, Quality Management,  Advanced Seminar in Quality, Quality Implementation Seminar, Baldrige Auditing


Undergraduate: 
Sales Management, Consumer Behavior, Introduction to Marketing, Marketing Research, Quality Management, Honors Seminar, Music Marketing, Music Merchandising, and Entrepreneurship.

PROFESSIONAL ORGANIZATIONS

American Marketing Association         


Academy of Marketing Science


Delta Sigma Pi  


Alpha Mu Alpha


Beta Gamma Sigma


National Association of Music Merchants


National Association of Recording Arts and Sciences (Grammy Organization) 

AWARDS AND HONORS


2010 Outstanding MBA Teaching Award, College of Business, Loyola 

2006 Outstanding Service Award, College of Business, Loyola 

2002 Outstanding Teaching Award, College of Business, Loyola 


2000 Beta Gamma Sigma

1998 Teaching Incentive Program (TIP) Award


1997 Professor of the Semester, Delta Sigma Pi


1995 Outstanding Reviewer Award, American Marketing Association Educator's Conference


1994 Teaching Incentive Program (TIP) Award


1994 Excellence in Reviewing, Journal of Personal Selling and Sales Management

1993 Outstanding Ad Hoc Reviewer, Journal of the Academy of Marketing Science

1993 Outstanding Teacher of the Month, Awarded by the Business Student Council, USF


1992 Kahn Outstanding Undergraduate Teaching Award, College of Business, USF


1992 Outstanding Professor Award, Graduate Business Association, USF.


1989 Business Student Council Faculty Member of the Month, Oklahoma State University


1989 OSU Mortar Board Teaching Award


1988 Business Student Council Faculty Member of the Month, OSU


1987 Dean's Excellence in Teaching Award, Texas Tech University


1987 University Doctoral Student Teaching Award, Texas Tech University


1986 American Marketing Association Doctoral Consortium Fellow


1986 Graduate School Research Grant, Texas Tech University

SERVICE TO THE DISCIPLINE
Board Member, National Association of Recording Arts and Sciences (Grammys), Memphis Chapter, 2006-2009 

Board Member, American Marketing Association, New Orleans Chapter, 2002-present. 

Journal of Personal Selling and Sales Management, Editorial Review Board, 1996 to present.
Journal of Marketing, Ad Hoc Reviewer.
Journal of the Academy of Marketing Science, Editorial Review Board, 1998 to present 
Journal of Physical Distribution and Logistics Management, Editorial Review Board, 2004 to present
Journal of Business Logistics, Editorial Review Board, 2005 to present. 
Session Chair, American Marketing Association Summer Educator's Conference 1995

Session Chair, Academy of Marketing Science Summer Educator's Conference 1995

Session Chair, American Marketing Association Summer Educator's Conference 1994

Session Chair, American Marketing Association Summer Educator's Conference 1992

INDUSTRY CONSULTING AND TRAINING (selected—no NDA agreement)


Caribbean Institute for Quality, Executive Training, 2003-present 


Government of Guyana, Economic Development, 2010

Department of Economic Development, Louisiana Music Commission, 2007

Nemours Health Services, Systems Integration, 2005-2006

Master Pool Guild, Quality Improvement, 2000-2004

Agency for Workforce Innovation, Quality Management, 2001


Department of Insurance, Quality Management, 2001


Naval Air Station, Pensacola Florida, Quality Management, 2000


MTD Technologies and General Motors, Quality Improvement Project, 2000


Superior Court of Delaware, Quality Management, 2000


Department of Education, State of Delaware, Quality in Education, 2000 


Conference Board, 1998

National Spa and Pool Institute, marketing presentations, 1999


Carecraft, Inc., 1999


United Electric of Delaware, quality consulting and training, 1999


Evalca, Inc., 1998, sales training


Journey to Excellence, training in the pool and spa industry, 1997-2000


Welded Wire Reinforcement Institute, training, 1998


First Union National Bank, quality consulting, 1997-2001

University of Delaware, quality training, 1996-1999


Blue Cross, Blue Shield, quality training, 1999


Department of Children, Youth and Families, State of Delaware, strategic planning, 1997-1999


San Juan Pools, Inc., 1996, 1998, marketing training and research


American Society for Quality, 1997, featured speaker


BioGuard, Inc., 1998, marketing training


Sterling Diagnostic Imaging, 1997, quality and leadership training


Jardin, Inc., 1997, quality and marketing consulting


Hachik, Inc., 1997, sales and marketing training

Pinellas County Public School District, 1996, training in focus group research


Florida Defense Lawyers Association, 1995, quantitative research.


City of Temple Terrace, 1995, quantitative research


Pinch-A-Penny, 1994-1997, quality training


Bio-Labs Network, 1995-1996, sales training


Hohner, Inc., 1994, quality training


First Union National Bank, 1994, qualitative and quantitative research


Florida Blood Services, 1994, quantitative research


GraphicsStudio, 1994, quantitative research


Museum of Science and Industry, 1994, quantitative research


Tampa Tank, 1994, quality training


Bio-Labs Network, 1994, quality training


Cargill Fertilizers, 1993-1994, quality training


GTE, 1993, Service Quality


National Pool and Spa Institute, 1993-1996, Quality Management and Customer Satisfaction strategies training


Hercules Defense Electronics Systems, 1993, Total Quality Management


Insurgence Productions, 1991-1992, Customer Perceptions of Music Products


Florida Steel Corporation, Spring 1991, qualitative and quantitative research

COMMUNITY SERVICE







Sweet Home New Orleans, 2006-2011
New Orleans Musician Clinic, 2009-2011

MetroVision, 2001-2004

South Plains Junior College, Advisory Board
Panel of Judges, Louisiana Quality Awards, 2002

Senior Examiner, Florida Sterling Award, 2000-2001
Examiner, Florida Sterling Award, 1998-2000

Advisory Board, Pinellas County Schools Quality Academy, 1993-2001
Senior Quality Examiner, Pinellas County Schools, 1995-2001
Board of Directors, Tampa Bay Quality Management Network, 1992-1998

